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1.  A man with  many “identities”  camouflages  under  one  name.  Who is  truly  Paul  E
González Mangual?

I can better describe myself as someone with a little bit of poetry (my hopeless romantic side)
and a little bit of madness (entrepreneur spirit).

2. Blessed with the gift of the word, the muse has taken you through quite a journey. First
stop, the business journal, “El Mundo Empresarial.” Who were your targeted audience
and reasons for its creation?

As president of a student entrepreneur organization we needed to figure out how to raise money
for the club. However, I didn’t want to go the usual road of selling Piña Coladas and pizza, so
we created a business masquerading as a newspaper with ads. This way we raised a lot more
money, practice entrepreneurship in real life and created value for other students.

3.  Second  stop,  from  business  writing  to  expose  your  inner-self  in  verses  with  the
publication of your first poetry book,  ‘Extractos de mi diario’ (2009, Editorial Argüeso &
Garzón). How did you choose the poems and the publisher? Would you consider poetry
a venue to release the stress and help you stay focus?

Since I was 13 years old I started writing poems and quotes in diaries, and seven years later I
decided to extract the best ones and publish them. My vision was that this experiences and
learning’s could help other young kids that were facing the same or similar challenges in love as



I had. Finding the publisher was destiny and thankfully they believed in me since day one. The
cool thing was that I was searching for publishers online so I wrote an email and they gave me a
meeting really quick, we had a great rapport the first time, they read the manuscript and love
it… the rest is history like they say.

For me, poetry is much more than stress release, it’s the getaway to express in black and white
what the heart and soul feels at any given time. It makes me dream and be down to earth at the
same time.

4. Third stop, the publication of your book  “THANKIOUS.”  (2015). As the concept of the
book evolved into “a movement to engage everyone in developing a culture of gratitude,”
it exposed you to a greater audience as you have been a guest speaker at TEDx, Social
Media Week, and SHRM.  How have your audience reacted to your vision and passion of
thankfulness?  Is  technology  the  root  of  a  less  empathetic  and  more  self-centered
generation? Website:   http://thankious.com/

TED Talk: https://www.youtube.com/watch?time_continue=16&v=7J4UnsKpjdw

Even before the book was published I  have no idea of the positive impact it  would have. I
started the movement as a way of creating an outlet to be more outspoken about gratitude.
Surprisingly, friends and people on the internet started following, mimicking the daily thankious
and, as a consequence, told me stories about how being more grateful made them happier. In
that moment, my job was done.

Tech, even though is not new, the social aspect of it is still relatively new and evolving really
fast. As the generation that was born with it, I think we are still figuring out what it will become
for us in a social and economic aspect. In the meantime, it’s a little messy.

5. Fourth stop, your new venture, FOODIEcations, where your versatility as entrepreneur
and writing got crowned. A thought provoking concept, indeed, for Foodies and those
who want to appreciate a country from a different perspective. What encouraged you to
explore this niche market? Website:  https://foodiecations.com/

Promo Video: https://www.youtube.com/watch?v=ZN6SoLBlzfY

As you said, FOODIEcations is the perfect mix for all my lifelong passion: writing, traveling and
eating. Since I was a kid my parents took me in trips to eat and that has perpetuated through
my all of my adult life. But searching and picking the best culinary experiences of a certain city
or country is not an easy task, its time consuming and there too much information to be filtered.
As myself,  there are many other foodies that have the same problem, and when there is a
problem there is usually an opportunity. This is where FOODIEcations was born.

6. Fifth stop,  blogger for the gastronomic guides Sal! and Dos Tazas, and a monthly
contributor for the Opinion section of the Puerto Rico national newspaper, El Nuevo Día.
Which one of these media outlets do you recommend best to authors wanting to share
their knowledge and why? What are the biggest challenges and rewards associated with
them?

El Nuevo Día has given me a large audience platform to express the true feeling of a Puerto
Rican living in the country. Even though this column is social and political, it gives voice to the
millennial generation and the problems/solutions surrounding all of us.

When you express your opinion in delicate matters through a nation-wide outlet you are bound
to receive a lot of praise but also a lot of criticism, the challenge is to still be truthful about what
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we say or write and be mature enough to understand that everyone is entitled to their own point
of view.

7. As a published author, I know, first hand, the pains and aches of publishing bloopers.
For those readers who are considering publishing a book but fear that awkward moment
in the spotlight. Would you share with us one of them and how you dealt with it?

We are not perfect. Nevertheless it’s better to be imperfect and have your dream of publishing a
book realized that living in fear of a mistake and never sharing your thoughts in black and white.

I embrace every mistake; we are human and are bound to make them. I try to read everything a
million times but they still happen. One trick I use is to read the whole article backwards, literally.

Now we move away from the writing arena and step into your business accomplishments.

8.  You were the co-founder of  Cube Group Events,  A Guinness World Record holder
company dedicated to the production of high impact cultural and social-economic events
like the Coffee & Chocolate Expo. What pivoted effects this prestigious award had on
your career and your self-worth?

For us, the Guinness World Record was a marketing strategy we used to tell the world where in
the map Puerto Rico was and that we have amazing coffee. If we get people to be interested in
our coffee industry, everyone in the industry would benefit, the whole ecosystem would grow
and our event would become a much bigger success. It’s a great feeling to be part of something
much bigger than ourselves.

I’m proud of all awards and accomplishments, but I don’t define my success with any of them.
The best reward from any award is the positive impact we caused to a particular matter. As for
the Guinness record, we got published in the 2013 book and that drives people to take a look at
our country and coffee industry, and of course, it gave us a lot of credibility.

9. Does that Guinness award set astir your involvement as Partner and VP of Puerto Rico
Gourmet Products, another award winning company?

PR Gourmet Products was a different challenge, but all the know-how, contacts and clients I
had in the Expo were transform into allies, supplies or clients in this new business. It was full
circle.

10. Where is your final destination as an author and entrepreneur?

They are both intertwined, as I see myself as an entrepreneur writer. Even though there is no
clear path right know, because we live in times were everything changes way to fast, I want
keep creating value for  my readers and continue to  be part  of  a  millennial  movement that
spreads positive change.

11. A word of advice for multi-talented persons who are struggling to consolidate all their
talents in an efficient and profitable manner.

– Focus on one thing. The one you are best at.
– Patience. In real life there is no instant gratification as in social media.
– Remember to ALWAYS create value.
– Be grateful.
– Always start with ‘why?’.



12. How can our readers contact you?

Email: paul@foodiecations.com
Facebook: facebook.com/PaulGonzalezMangual/
Instagram: @paulgonzalezmangual
LinkedIn: linkedin.com/in/paulegonzalez/

 

READERS' COMMENTS:

Date Received:  December 7, 2019 at 6:42 pm

Name:  Tannia

Comments: Paul, it was a pleasure to interview and close the 2019 Featured
Guest Season with you. May the Lord continue to bless all your 
projects. Keep it up!
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